
  Please note, we cannot start your project until you complete your creative brief. Thanks for your understanding.

Text/Copy for your Logo Design*

Tag Line Tag line / Motto

Include this tagline in my logo.

Describe your business (i.e. what type of products or services your 
company provides)*

Describe your company's culture or personality (as it may 
apply to the design, i.e. serious, businesslike, creative, like 
to party, etc) 

How would you describe the effect you are looking for in 
your logo:(Check all that apply)

Cutting-Edge Unique/Creative Clean/Simple

Sophisticated Corporate Modern

Industry Oriented Outdoors/Natural Traditional

Local/Neighborhood High Tech Retro

Fun Serious Illustrative

Playful/Cartoonish Masculine Feminine

Youthful

Would you like a symbol or text-based logo?

A symbol is an abstract design with your company name typeset alongside.(example: the Nike 
Swoosh, McDonald’s Arches, Wachovia logo) 
A text-based logo incorporates your company name into the logo itself.(example: IBM, Microsoft, 
Coca Cola) 
A variety of both/not sure

What is your preferred layout?

Symbol Only Text Only Text on the Left 

Text on the Right Text Above Symbol Text Below Symbol 

Text Through Symbol No Preference

John Burpee Ministries

Connecting you to your destiny

✔

Strategic Consulting, Leadership and Development.. 
Goal Setting

Our Mission is to be a Bridge connecting the next two 
generations to the resources, people and opportunities 
needed to take them to their full potential and destiny. 
Our desire is to develop them into the greatest leaders 
the Kingdom of God has ever known.
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